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What is User Experience 
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“You know what! This new video I saw on YouTube! Amazing! You 

got to see this! I will send you the link.” 

Well! That’s User Experience (UX)! The users desire for it, have 

it again and again, and share it with others.  

IX = Information (or content) + UX  

Right content, at right time, in right way, with the 
user preferences in mind… DELIVERED! 

For content industry it’s known as Information Experience (IX). 

“I just gave five star rating to that blog! Awesome one!” 

“There was this topic. Helped me setup my email app. Perfect.” 
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Initial strategies for UX Review 
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Higher the UX score, higher the adoptability of the product.  

Delivering right content, at right time, in right way, as per 

the preferences of the user. 

Set the target for information experience. 

Engage content design experts to perform UX Review. 
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Personal and professional details:  

Family details:  

Demography: 

Key responsibilities:  

Personal preferences:  

Purchase drivers: 

Social presence: 

Places to look for information: 

Preferred content medium: 

Content consumption pattern: 

Persona: Loving Mom 

Visualize as personas. 

A persona is a profiled user with a particular demography, 

personal traits, family background, lifestyle, profession, interest, 

motive, knowledge level, preferences, and so on.  
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Joe: “The article was good.”  

Christina: “Really?”  

Joe: “It got 300 likes, 20 shares, 11 downloads in 2 days flat!” 

Christina: “Oh yeah, it was good!” 

“Until and unless it’s quantified, it can’t be measured and 

you can never achieve it!” 

Define dimensions and quantify metrics under them.  
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Review dimensions and metrics 
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1. Persuasion 

Content design takes care of 

cognitive patterns of the user. 

It persuades the users to use it to 

meet their objectives. 

It provides persuasive and guided 

flows to meet the objectives. 

and more metrics … 

√ × 
√ × 
√ × 
√ × 
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Web reference: http://www.slideshare.net/nuSchool/earn-more-make-your-client-happy-with-this-awesome-pricing-technique 

Persuasion 

√ 
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2. Effort and interaction 

Effortless experience.  

Browsing, searching and other 

navigations are easy and fast.  

All the content are quantified, 

configured, and accessible 

through the navigational utilities.  

The information architecture is 

minimal and effective.  

and more metrics … 

√ × 
√ × 

√ × 
√ × 

√ × 
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Effort and 

interaction  

× 



14 

3. Comprehension and consumption 

Easy comprehension and 

consumption 

Use of appropriate design 

patterns and style guides.  

Valuable content. 

and more metrics … 

 

√ × 
√ × 
√ × 
√ × 
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Comprehension 

and 

consumption 

× 
  

Web reference: http://www.agilemodeling.com/essays/agileDocumentation.htm 
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4. Power 

The user is in control of the 
document.  

The follow-up or the 
interactions are yielding 
result.  

The users achieve their 
objectives speedily.  

The users enjoy a full-
featured and complete 
content, with no missing 
options. 

and more metrics … 

 

 

√ × 

√ × 
√ × 

√ × 

√ × 
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Power 

√ 

Web reference: http://www.bajajauto.com/pulsar200ns_index.asp 
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5. Emotion 

The content makes an 

instant emotional 

connection with the users.  

It drives the users’ feelings 

of excitement, exploration, 

and fulfillment. 

     and more metrics … 

√ × 

√ × 

√ × 
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Emotion 

√ 
 

Web reference: http://www.flipkart.com/offers?&icmpid=foz_menu_top 
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6. Trust and brand perception 

Content looks professional.  

The users find the content 
safe and trustworthy. 

Content is trendy.  

The users see others using the 
content to get social proof.  

and more metrics … 

√ × 
√ × 
√ × 
√ × 
√ × 
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Trust and  

brand perception 

√ 

Web reference: http://www.yatra.com/?redirect=no&origin=US 
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UX Review Sheet and UX Score Card 
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Q&A 

Institute of 
Advanced Content 
Engineering 

We can discuss UX further in my LinkedIn group: 



Thank you. 

http://in.linkedin.com/in/sudhirsubudhi 

http://www.slideshare.net/sudhira.tw 

sudhir.subudhi 

sudhir43 

sudhir.subudhi@outlook.com 

Copyright © 2014. All rights reserved. 


